
1. Keep Text and Forms 
Short and Clear
No one wants to scroll through a bunch of 

text to read about your offer and learn 

what your brand is about. Keep messages 

short and easy to understand so your 

prospects won't get lost in the details. The 

same advice goes for forms. Only ask 

prospects for the information you 

absolutely need, like a name and 


email address.

2. Include Strong, Clear 
Calls to Action
Your "call to action," or CTA, is the most 

crucial part of your landing page and 

helps keep your goals and objectives 

focused. It should be straightforward and 

make users want to act. Your CTA should 

always be easy to see and click on, 

especially on mobile. 

3. Simplify Your Page 
Layout
Mobile screens are smaller, and so is your 

audience's attention span. So, keep your 

landing page simple and easy to follow. 

Avoid adding extra stuff like menus, 

sidebars, pop-ups, or animations that can 

confuse or distract visitors. 

4. Optimize Images and 
Videos for Faster Loading
Videos and images can improve the look 

of your landing page and help explain 

your offer.  However, the bigger the file 

size, the more it slows down your load 

speed. Optimize your content for faster 

loading by reducing the file size of 

relevant images and demo videos and 

choosing the correct format for your files.

5. Tailor Content 
Specifically for Mobile
Since less is more when it comes to 

mobile, resist the temptation to fill up your 

pages in a way that works on a desktop 

device. Sure, you can fit more in, but play 

to the "lowest common denominator" and 

think mobile. Keep it simple, and you can 

follow up with more personalized content 

once consumers are in your sales funnel.

6. Test Landing Pages 
Across Different Devices
Make sure your landing page works well 

on various devices and browsers. Testing 

before going live helps you identify bugs 

or issues affecting the user's experience. 

These might include broken links, slow 

loading speeds, or imbalanced 


layout elements.

7. Implement User-Friendly 
Navigation
Tailor your content and layout to mobile-

friendly navigation using the hamburger 

menu option. This menu option ensures 

that you highlight the most relevant 

information while allowing people to 

access more information on the website.
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