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Ways to Cut CAC Without
Killing Conversions

1. Hook Smarter With Clear
Messaging

One of the biggest reasons CAC spikes is
weak hooks. If your ad doesn't grab
attention and speak directly to your
customer within the first few seconds,
you'll pay a premium for clicks that don't
convert. The fix? Start with headlines and
offers that are pain-based and curiosity-
driven. Make your message so clear that

your dream customer thinks, "This is
exactly what | need.”

2. Warm Traffic Is Your
Secret Weapon

Cold traffic—people who have never

heard of you—costs the most because
they need more convincing. To warm up
leads, build lead magnet funnels that
collect email addresses. Exchanging
freebies like guides or discounts for that
contact information helps. Then, nurture

those leads with helpful emails.

3. Stop Leaks in Your Funnel

Imagine your funnel as a pipe. If a pipe is
leaking, you lose water. In this case, when
your funnel leaks, you lose potential
customers and waste your ad budget. To
cut CAC, find out where people drop off. Is
it your landing page? Your checkout?
Maybe they get stuck because your
headline isn't convincing or the checkout

has too many steps.

4. Use Initial Offers to Cover
Your Costs

One clever way to keep your customer
acquisition costs low is to offer something

small and valuable immediately after
someone signs up. This is often called a
tripwire offer. It's a low-priced product, like
a $27 guide or mini-course, that helps

cover your ad spend right away.

5. Utilize Data to Find More
Buyers

You don't need to guess who your best
customers are if you use quality funnel-
management software. Your funnel
already knows. Use your software to track
what people do, like which product they
buy or if they accept an upsell. Turn that
intel into funneling power, creating better-

targeted audiences for your ads.

6. Follow Up Automatically
to Stop Losing Sales

Lots of funnels focus only on closing the
sale right away. How about the people
who show interest but haven't bought
anything yet? Ignoring them is a missed
opportunity. Your best chance at making
a sale is often after the first try. Set up
automatic follow-ups that do the work for

you using your funnel-building software.

7. Simplify Your Funnel to
Reduce Costs

More difficulty on your customer's end
results in a higher CAC. Too many steps in
your funnel can lead to confusion and lost
sales. If people have to click through
several pages and see multiple calls to
action before they can buy, chances are

they'll drop off.
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